The Internet Marketers Glossary

Affiliate Marketing: A performance-based marketing strategy where you earn a commission by
promoting other companies’ products or services through unique affiliate links.

Bounce Rate: The percentage of visitors who leave a website after viewing only one page. A high
bounce rate can indicate that the landing page is not engaging or relevant.

Conversion Rate: The percentage of visitors who take a desired action on your website, such as
making a purchase or signing up for a newsletter.

Content Marketing: A strategy focused on creating and distributing valuable, relevant, and
consistent content to attract and engage a target audience.

SEO (Search Engine Optimization): The process of optimizing a website or content to improve its
visibility and ranking on search engine results pages (SERPs).

PPC (Pay-Per-Click): An online advertising model where advertisers pay a fee each time their
ad is clicked. Common platforms include Google Ads and Facebook Ads.

Landing Page: A standalone web page designed specifically to capture leads or drive
conversions, often linked to from ads or marketing campaigns.

CTA (Call-to-Action): A prompt on a website or advertisement that encourages users to take a
specific action, such as "Buy Now," "Subscribe,” or "Learn More."

Email Marketing: The use of email to communicate with potential or existing customers to
promote products, offer discounts, or build relationships.

Social Media Marketing: The practice of using social media platforms (like Facebook, Twitter,
Instagram) to promote products, engage with audiences, and build brand awareness.

Traffic: The number of visitors who access a website. It can be categorized into different types,
such as organic, direct, referral, or paid traffic.

Lead Generation: The process of attracting and capturing potential customers (leads) who
have shown interest in your products or services.

Affiliate Link: A unique URL assigned to an affiliate that tracks clicks and sales generated from
their promotions.

KPI (Key Performance Indicator): Metrics used to evaluate the success of marketing efforts and
measure progress toward specific business goals.
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Funnel: A marketing model that describes the customer journey from awareness to purchase,
often visualized as a funnel with different stages.

Analytics: Tools and processes for collecting, analyzing, and interpreting data to understand
and optimize marketing performance.

Influencer Marketing: Collaborating with individuals who have a large and engaged following
on social media to promote products or services.

Retargeting: A strategy that involves showing ads to users who have previously visited your
website or interacted with your brand to encourage them to return and convert.

Keyword: A specific word or phrase that users type into search engines. Keywords are targeted
in SEO and PPC campaigns to drive relevant traffic.

Affiliate Network: A platform that connects affiliates with merchants, providing tracking,
reporting, and payment processing for affiliate marketing.

A/[B Testing: The process of comparing two versions of a web page or ad to determine which
performs better in terms of user engagement or conversions.

Organic Search: Traffic that comes from unpaid search engine results, as opposed to paid
search ads.

Re-marketing: Similar to retargeting, this involves showing ads to users who have previously
interacted with your brand to encourage them to return.

CMS (Content Management System): Software that allows users to create, manage, and
publish digital content, such as WordPress or Shopify.

Conversion Optimization: Techniques and strategies used to increase the percentage of visitors
who complete a desired action on a website.

Backlink: A link from one website to another. High-quality backlinks from reputable sites can
improve your website’s SEO and authority.

Click-Through Rate (CTR): The percentage of users who click on an ad or link out of the total
number who view it. It's a key metric for measuring the effectiveness of online ads.

Organic Reach: The number of people who see your content without paid promotion, typically
through search engines or social media.

Geo-Targeting: Delivering content or advertisements to users based on their geographic
location to make offers more relevant.
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Customer Relationship Management (CRM): A system or software used to manage
interactions with current and potential customers, often including tools for tracking leads, sales,
and customer service.

Impression: The number of times an ad or piece of content is displayed, regardless of whether it
is clicked or not.

Landing Page Optimization: The process of improving a landing page to increase the likelihood
of a visitor completing the desired action, such as filling out a form or making a purchase.

User Experience (UX): The overall experience a user has when interacting with a website or
digital product, including design, usability, and functionality.

User Interface (UI): The design and layout of a website or application, focusing on the look and
feel, including buttons, menus, and navigation elements.

Cost Per Acquisition (CPA): The amount of money spent to acquire a new customer, calculated
by dividing the total cost of the campaign by the number of new customers gained.

Cost Per Click (CPC): The amount an advertiser pays each time their ad is clicked. It's a
common metric in PPC advertising.

Cost Per Mille (CPM): The cost of 1,000 impressions of an ad. It's used to measure the cost of
display advertising.

Sales Funnel: A model that represents the stages a customer goes through from initial
awareness of a product to the final purchase.

Conversion Path: The sequence of steps a user takes on a website before completing a
conversion goal, such as making a purchase or filling out a form.

Session: A single visit to a website by a user, which can include multiple page views and
interactions.

Social Proof: The concept of using reviews, testimonials, or endorsements to build trust and
credibility with potential customers.

Content Calendar: A schedule for planning and organizing content publication, including blog
posts, social media updates, and email campaigns.

Heat-map: A visual representation of how users interact with a website, showing areas of high
and low engagement through colour-coded data.

Lead Magnet: An incentive offered to potential customers in exchange for their contact
information, such as a free eBook, webinar, or trial.
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Webinar: A live or recorded online seminar or presentation designed to educate or engage an
audience, often used for lead generation or product promotion.

Affiliate Commission: The payment earned by an aoffiliate for referring sales or leads through
their affiliate links.

Behavioural Targeting: A technique used to deliver personalized ads or content based on users’
past behavior or interactions with a website.

Page Speed: The time it takes for a webpage to fully load and become interactive. Faster page
speed improves user experience and SEO.

Micro-Influencer: An influencer with a smaller, highly engaged following, often seen as more
relatable and cost-effective for targeted marketing.

Pay-Per-Action (PPA): An advertising model where payment is made only when a user takes a
specific action, such as signing up for a newsletter or making a purchase.
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